Marketing Plan Presentation Rubric

200 POINTS

Chapter

Indicator

Very strong evidence of
skill
5-4 points

Moderate evidence of
skill
3-2 points

State

Weak evidence of skill
1-0 points

Marketing Process (Understanding and clear presentation of the six parts of the marketing plan)

Team Number

Points
Earned

Brief description/Client

Clear and engaging
description of a want or
unmet need in the

Somewhat clear
description of a want or

Unclear description of a

e Measuring tools
e Alternative strategies

information from the
written plan in the
presentation

from the written plan is
included in the
presentation.

included in the
presentation.

status market using data to unmet need in the want or “”met need in x1
. - . the market is presented
support claims is market is presented
presented
Marketing analysis Clear ?‘”d compelling Clear narrative that No clear narrative or
: narrative that seamlessly |. .
e Statusin market . . integrates some market |demonstration of market
integrates all important
e Industry trends research concepts from |research concepts from X2
) market research concepts : . : .
e Buyer profile . - the written plan into the [the written plan in the
SWOT lysi from the written plan into resentation resentation
¢ clEIAE the presentation P P
. . Market is somewhat
Market is clearly explained : . .
- ; explained and Market is not explained
using primary market
demonstrates the use of |and does not
. research tools to .
Primary research . some primary market demonstrate the use of x 7
persuasively support that .
. - research tools to support |primary market research
the business in the - : . B
: the business in the tools in the presentation
presentation. )
presentation
Business proposal i . .
1ess prop Clear gnd compelling Clear narrative that No clear narrative that
e Mission statement narrative that seamlessly |. . .
- . ] integrates some business |[demonstrates business
e Key planning integrates all important
. ; concepts from the concepts from the X3
assumptions business concepts from } ; ; ;
: . written plan into the written plan in the
e GCoals the written plan into the . .
. presentation presentation
e Target market presentation
Strategies/action plan
e Product Strategies/action plans some Of the . No clear presentation of
. - strategies/action plans ; -
e Price from the written plan are - strategies/action plans are
. . . from the written plan are |; . X 6
e Place pervasively included in . . included in the
e Promotion the presentation included in the presentation
. presentation
e Position
Clear and compelling
Budget narrative that seamlessly [Clear narrative that No clear narrative or
e RO integrates all important |integrates some financial |demonstration of financial <5
e Cost of strateqies financial concepts from |concepts from the written|concepts from the written
9 the written plan into the |plan into the presentation|plan in the presentation
presentation
Clear r?md compelling A narrative that .
. narrative that seamlessly |. No clear demonstration
Evaluation . integrates some o ;
integrates all the S . of evaluation information
e Benchmarks - . evaluation information . B
important evaluation from the written plan is X2
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M i f . .
oderatilt(ai\lllldence ° Weak evidence of skill Points

Very strong evidence of

skill Total

Indicator Earned L Score

1-0 points

5-4 points

Speaks with confidence,
presence, poise and eye
contact; excellent use of

3-2 points

Some problems with
pauses, pacing and/or eye
contact and language,

Reads from notes, rarely
looks at audience; has
problems with
pronunciation and/or very

Communication gra.mmarenhan‘ces. the lincludes grammar that is |jow level of grammar is X 4
entire presentation; average; Two members  |used:
i took an active role in the
All members participated oresentation All members did not
equally. : .
participate equally.
. . . m ht off r
Knowledge is evident and |Provides answers that are seems caug to gua d
- . by questions and either
provides a clear, concise [somewhat unclear and at
does not answer the x 10

Question and Answers times does not answer

questions.

well-thought out answer

to the questions guestion or provides a

rambling answer

Presentation Total Points

Deduction: Five points for each minute, or major fraction thereof, presentation went over 15 minutes.

Written Plan Total Points

Sub-total (Written and Presentation)

NET TOTAL POINTS

TEAM RANKING
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